[image: ]TERMS OF REFERENCE
Web- Pages And Social Media Engagement Consultant

	Project 
	Supporting a Resilient Economic Recovery by Strengthening Micro, Small and Medium Enterprises (MSMEs) and Creating Job Opportunities for Young Graduates

	Application Deadline: 
	TBC

	Type of Contract: 
	National Individual Contract

	Duty Station: 
	Home Based

	Languages Required: 
	English, Arabic, Kurdish 

	Expected Duration of Assignment:
	4-5 working days per Month ( 16 Months )



IRW—Iraq is seeking the services of a National Company or Individual Consultant to enhance the publicity for the MSMEs project in two Governorats (Halabjha and Thi Qar ) through social media campaigns on the Project Web page and Project social media handles (Facebook, Twitter, and Instagram pages).
BACKGROUND AND PROJECT DESCRIPTION
Islamic Relief Worldwide (IRW) is an international relief and development charity that envisages a caring world where people unite to respond to the suffering of others, empowering them to fulfill their potential. We are an independent non-governmental organization (NGO) founded in 1984 in the UK.  Working in 47 countries, we promote sustainable economic and social development by working with local communities to eradicate poverty, illiteracy, and disease. We also respond to disasters and emergencies, helping people in crisis. Islamic Relief provides support regardless of religion, ethnicity, or gender without expecting anything in return.
Islamic Relief (IR) has worked in Iraq for over 21 years. IR was on the ground throughout the military incursions and is one of the few aid agencies that continued working during and after the 2003 war.  
Islamic Relief Worldwide Iraq is implementing several projects in Food, WASH, Health, Education, GBV, Livilehood, climate change, and shelters.
The proposed project is designed to strengthen the resilience of communities facing climate change risks through a comprehensive, multi-faceted strategy. The initiative, consisting of two components, aims to address weaknesses in Iraq's Dhi Qar and Halabja governorates.
The first component focuses on enhancing the employability of university graduates in these regions through the implementation of vocational training programs and the distribution of business toolkits to young people. This contributes to youth employment and stimulates economic development in the targeted areas. At the same time,
The second component promoted economic growth within small, medium, and micro enterprises. It provides skills development and business toolkits to enhance and expand existing businesses.
SCOPE OF WORK
Under this initiative, the service provider will create a web page that will provide a forum for youth to communicate and exchange information about job opportunities in the market. This platform will promote business culture among youth through a multi-faceted approach that includes education, networking, mentorship and promotion of ethical business practices.
The service provider will create a customized website linked to your paid social media pages. IRW will approve all content, including advertisements and data registration links, before publication. At the end of the project, the site will be handed over to the local partner to sustain the project.
The online platform facilitated by IRW Iraq will indirectly connect 22,420 youth, enabling them to join this network and thus benefit from knowledge exchange, critical insights from SMEs and entrepreneurs, and business opportunities in the market.
The Company or individual national consultant will promote publicity for the MSME project in two governorates (Halabja and Dhi Qar) through social media campaigns on the project web page and the project’s social media platforms (Facebook, Twitter, and Instagram pages).
Engagement Strategy
Impact of MSMEs/unemployed individuals/individuals pursuing their careers
Changes/current job holders who want to improve their digital and professional skills to embrace the digital and professional future.
Skills improvement program by educating them about the project's needs and benefits and a solution to raising skills in this sector.

Media placement requirements:
The campaign on social media is expected to:
A. Increase overall consumer awareness, activation, and registration under the Project.
The program is in 2 Governorate via social media: Facebook, Twitter, Instagram, and YouTube.
A scoop of Content:
· [bookmark: _Hlk164281970]Micro, small, and medium enterprises are affected by the economic situation.
· Unemployed individuals,
· Individuals who are pursuing career changes and current job holders.
B. Leveraging micro and small enterprises' uptake of digital skills to drive more creation of new enterprises to become operational Digitally.
C. C Use implementing partners' social media to promote Project participation.
D. Drive education and adoption of future digital initiatives among the target audience, small and medium enterprises.

Target audience:
The coverage will be targeting:-
· Young fresh graduates who do not have a job
· MSMEs impacted the economic situation,
· Unemployed individuals,
· Individuals pursuing career changes.
· Current job holders who want to upskill their digital skills
Service Provider tasks/duties
According to the expected methodology, the mission deliverables are:
A. Create a Web Page and social media Page Including site rent for 16 months, with the purchase of the template and design.
B. Develop a digital post to promote on social media handles.
C. One comprehensive social media package, including a series of infographics, infographics, and social media per week. Media messages and posts for Facebook/Instagram/Twitter/Web site.
D. Attractive hashtags to use on all posts – in local language( English, Kurdish, Arabic )
E. Poll on Social media poll – on the benefits of digital skills training;
F. Live broadcast of training equipment delivery on Facebook, waiting
G. Posting on social media instructions, questions, and answers, tips on how to bypass exercise
H. Influencer Sharing – Select two social media influencers who will share the content And create conversations about the project. They will tweet and blog At least one post a week to keep the future digital conversation going 
I. Compilation, reflection, and analysis of digital and social media reach and engagement.

OUTPUTS OF THE CONSULTANCY
A. Develop a digital flier for promotion on social media channels
B. Leverage visual content, including videos, pictographs, etc., from activations to pitch to the traditional and online media
C. Generate an Infographic with media insights and consumer messaging to answer queries on the initiative- FAQs.
D. Optimizing the reach of the online content through strategic digital placements.
E. Report of reflections and analysis of digital and social media reach and engagement.

DURATION OF THE WORK
This assignment is expected to be finalized within 4-5 working days per Month (16 Months ) upon contract signing.

DUTY STATION
The consultancy is home-based, but with meetings and availability, it needs to be CO in Erbil.

MINIMUM QUALIFICATIONS OF THE INDIVIDUAL CONTRACTOR

	Qualification 
	A BA or Master’s degree in communications, Journalism, social sciences, computer science, marketing, statistics, or any other related relents field;

	Professional experience
	• A BA or Master’s degree in Communications, computer science, marketing, social sciences, statistics, or any other related relents field;
• Demonstrated experience in maintaining social media accounts, especially Facebook, Instagram, and Twitter, as well as experience with new media executions, preferably with a development organization;
• Knowledge and understanding of local and global digital landscape and trends;
• Experience with graphic design, ability to create designs for digital media purposes in open source graphic design programs, such as Canva;
• Ability to integrate PR/communication initiatives with social media;
• Experience developing compelling content to generate responses from audiences online;
• Experience in reporting on qualitative and quantitative analytics;
• Ability to take quality photographs and basic photo editing skills;
• Previous UN and/or INGO experience in a similar role is highly desirable;

	OtherCompetencies
	• Proficiency in planning, implementing, operating, and maintaining database applications in virtualized/cloud-hosted environments;
• Experience developing reports from real-time databases is an advantage;
• Excellent oral and written communication skills, including a good command of the English language;
• Experience working independently to solve problems quickly and completely;
• Ability to work in a fast-paced, stressful environment.


	Language requirement
	• Fluency in the English, Arabic, and Kurdish language



CRITERIA FOR EVALUATION OF LEVEL OF TECHNICAL COMPLIANCE OF INDIVIDUAL CONTRACTOR.

	l Evaluation Criteria
	Obtainable Score

	Qualification
	

	Master’s or BA degree in communications, journalism, social sciences, computer science, Marketing, statistics, or any other related relents field
	10%

	Experience
	

	Demonstrated experience in maintaining social media accounts, advertising, data analysis, and data collection tools development, as well as experience with new media executions, preferably with a development organization;
	30%

	Minimum 3 years of proven and demonstrable experience in digital content development particularly experience with graphic design, ability to create designs for digital media purposes in opensource graphic design programs, such as Canva;
	20%

	More than 3 Years of working experience in data management Field 
	10%

	Proven Editorial Skills – report writing 
	20%

	Experience working with UN agencies / INGOs/ NGOs or other development actors on Data Management and social media 
	10%

	Total Obtainable Score 
	100%


Upon the advertisement of the Procurement Notice, a qualified Individual Consultant is expected to submit both the Technical and Financial Proposals. Accordingly, Individual Consultants will be evaluated based on Cumulative Analysis as per the following scenario:
• Responsive/compliant/acceptable, and
• Having received the highest score out of a pre-determined set of weighted technical and financial
criteria specific to the solicitation. In this regard, the respective weight of the proposals is:
o Technical Criteria weight is 50%
o Financial Criteria weight is 50%


Payment MILESTONE
When applying for this consultation, the prospective consultant will indicate the cost of services for each delivery in the overall contract amount for Iraqi Dinars. A qualified consultant should receive a flat-rate service fee upon certifying assignments as satisfactorily completed according to the Total Days (posts) after getting all Deliverables or Documents and getting the Project Manager's Approval.
PROPOSAL SUBMISSION
Applicants must submit their comprehensive fee proposal in Kenyan Shillings using The financial proposal form (letter of offer to IRW) that has been submitted. The proposal should be financialAll-inclusive and detailed. The term "all-inclusive" refers to all costs(Professional fees, travel and accommodation expenses, communications, utilities, Consumables, insurance, etc.) that would be incurred by the contractor are already in place is taken into account in the financial proposal.
	[bookmark: _Hlk173508808]Offer cost for Grating Web Page including all Costes.
	

	Offer cost for total countrect Duration 16 Months ( Post ) In IQD for Follow-up and other related work.
	



[bookmark: _Hlk173509112] Application.
Interested and qualified candidates should submit their applications, which should include the following:

1. Detailed Curriculum Vitae
2. Offer Price 

Applications should be sent to (IRW ) to reach us no later than
Thursday, 18 August 2024 by 4.00 P.M
Please quote “Web-Page Social Media Engagement Consultant” in the subject line.
Firms are not eligible for this consultancy assignment. Open to national individual consultants only.

DO NOT COPY ANY OTHER RECIPIENT
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