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RFQ No.: PR/OC/008  
Date: 5th, Jan,2026
Request for Quotation
Overview on KAPITA 
KAPITA Business Hub (Mehwar Alamal for Business Management Development and human resource training company) is a private sector development company that aims to empower small and medium-sized enterprises (SMEs) and large corporations through investment, research, incubation/acceleration, and market development programs. KAPITA is committed to empowering human capital, building youth capacity, and equipping them with the necessary skills, access to data, research, and capital. KAPITA strives to provide entrepreneurs, founders, business owners, stakeholders, and investors with the toolkit and the roadmap to navigate the Iraqi market and further scale-up their businesses.
KAPITA has a proven record of research through its rich previous experience of conducting market research with various clients and institutions. Over the past three years, since its establishment, KAPITA has strived to become a pioneer and a trusted reference for market research in various sectors. 
1. Introduction and Specification

Background and Project Discretion:
Orange Corners Program-Baghdad supports Iraqi youth in bringing their entrepreneurial ideas to life. Through a six-month incubation program, we support 20 young male and female Iraqi entrepreneurs with training, business development, and masterclasses. We seek to provide a supportive environment in which your business can thrive.
Orange Corners Program-Baghdad is an initiative of the Dutch Embassy in Baghdad and is implemented by KAPITA. The economic priorities of the Netherlands in Iraq are agriculture, water and entrepreneurship. KAPITA supports the community of young entrepreneurs in Baghdad by building youth capacity and developing successful businesses.
1.⁠ ⁠Scope of the required services:
We, at KAPITA Business Hub, are planning to release a call for application social media campaign to encourage youth with innovative business ideas and early-stage startups to apply for the Orange Corners Incubation Program as part of the Orange Corners Iraq (Baghdad) Project over the upcoming months.
KAPITA is seeking to engage a qualified creative agency who will be responsible for developing concept note and providing full content, Social Cards and designs (10 -15) for the social media campaign in Baghdad during the year 2026.
Service providers/Suppliers with expertise in the following areas are encouraged to submit their Quotations in response to this RFQ and services laid out below:

	Item
	Description
	
Unit
	Quantity
Up To

	Creative Social Media campaign
	To create a creative social media campaign (call for application campaign) for the Orange Corner Incubation Program, and any required means of communications to be used during the campaign.
1) Developing the concept note of the campaign along with an action plan.
2) Providing full content, Social Cards and designs (10 -15) for the social media campaign of the Orange Corner Incubation Program. SM campaign	1
3) providing 5 motion posts
4) producing 5 Reels 
5) rollups, notebook, pens designs in addition to presentation template Service.
	SM campaign
	2




1. Payments
1.1 The payments of this agreement will be according to the payment request/Invoices from the Service providers/Suppliers based on the approved services delivered to KAPITA.
1.2 The required payment will be made within 14 working days after the receipt of the original signed and stamped invoice, and after verification of the delivered services by KAPITA officials.
1.3 All Payments will be made by cheque OR Bank transfer form and paid to the name of the person indicated in the agreement, or officially authorizing another person to receive the payment accordingly.
2. Award
2.1 KAPITA reserves the right to award the agreement to one or more contractors.
2.2 KAPITA reserves the right to withdraw the award as a whole or in part should the successful contractor be unable to provide uptake capacity necessary or the delivery within the specific period and/or is unable to provide in full the agreed services.
2.3 Award Criteria:
The Request for Quotation that meet essential criteria will be assessed and scored by KAPITA panels against the technical and commercial criteria outlined this R.F.Q
	Criteria
	Weighting

	Commercial Criteria
	100%



3. Duration and Termination
3.1 The contract will be valid for one month from the date of the award and may be renewed for an additional period of time subject to the consent of both parties.
3.2 KAPITA may terminate this Agreement at its option by giving the contractor not less than one week notice in writing.
4. Submission:
4.1 If you are interested in submitting a quotation in response to this RFQ, please prepare your quotation in accordance with the requirements and conditions as set out in this RFQ and submit it to the KAPITA in a sealed envelope, address: 
Baghdad office, AL Mansour 609, Ally 13, House 10, 
Your offer should be hand-delivered in a sealed envelope to the COMPANY, By 15:00 on Thursday 11th, Jan 2026 (KAPITA tender box). If you experience any difficulties in locating the above address or submitting your offer, please contact 07503628633-07721111646
4.2 Your quotation must remain Valid for a minimum of thirty days from the date that it is issued to KAPITA in response to this requirement.
4.3 By issuing this RFQ, KAPITA is not bound in any way to enter into any contractual or other arrangement with you or any other potential Service providers/Suppliers.
4.4 Your offer should be in IQD mentioning the total cost per item. 
4.5 All bidders should include a copy of their registration and any document proving legal operation in the country.
4.6 Applications should include Service providers/Suppliers’ profile with track record tailored to the above.

Quotation Table
	Item
	Description
	
Unit
	Quantity
	Unit price 
IQD 

	Creative Social Media campaign
	To create a creative social media campaign (call for application campaign) for the Orange Corner Incubation Program, and any required means of communications to be used during the campaign.
1) Developing the concept note of the campaign along with an action plan.
2) Providing full content, Social Cards and designs (10 -15) for the social media campaign of the Orange Corner Incubation Program. SM campaign 1
3) providing 5 motion posts
4) producing 5 Reels 
5) rollups, notebook, pens designs in addition to presentation template Service.
	SM campaign
	2
	

	Total amount






General rules and conditions:  
The envelope should be marked as follows:
· PR/OC/008   
· ATTENTION: KAPITA tender box (Not to be opened by registry)
Only Offers received as advised above will be taken into consideration. All offers sent after the deadline for replies will be considered as invalid as well as those sent (timely or untimely) to any e-mail address of the Company. Bidders may send questions for clarification purposes to: procurement@kapita.iq, Replies to all questions will be sent to all short-listed Service providers/Suppliers, without revealing the identities of either the bidder asking the question or the other shortlisted Service providers/Suppliers.

	Service providers/Suppliers Information

	Service providers/Suppliers Name:
	

	Representative Name:
	
	Phone Number
	

	Address:
	

	Signature and stamp:
	
	Date
	/      /

	Service providers/Suppliers Email
	





2

image1.png
KAPIT.\




